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Program Outcomes - MEA

The MBA Programme facilitates leaming in theory and practice ofdifferent functional areas of
management and equips the studenls with an inteerated approach to various functions of
management.

MBA (2022 Pattern / Revised 2019)

Programme Outcomes (POs): Atthe end of the MBA programme the learner will possess the
f. Generic and Domain Knowledge - Ability to articulate, illustrate, analyze, synthesize and
apply the knowledge ofprinciples and frameworks of management and allied domains to the
solutions of real-world complex businessissues

2, Problem Solving & Innovation - Ability 1o IdEnLH:}r, formulate and provide innovative
solution frameworks to realworld complex business and social problems by systematically
applying modern guantitative and gqualitativeproblem solving tools and techniques.

3. Critical Thinking - Ability to conduct investigation of multidimensional business
problems using research basedknowledge and research methods to amive at data driven
decisions

4, Effective Communication - Ability 1o effectively communicate in cross-culmral settings,
in technelogy mediatedenvironments, especially in the business context and with society at
large

5. Leadership and Team Work - Ability to collzborate 1o an organizational context and
actoss organizationalboundaries and lead themselves and others in the achievement of

organizations] goals and optimize outcomes forall stakeholders,

6. Global Orientation and Cross-Cultura reclation: Ability to approach any relevant




7. Entrepreneurship - Abihiy to adentify entrepreneurial opportunilies and leverage
managerial & leadership skillsfor founding, leading & managing startups as well as
professionalizing and growing famly busingsses.

8. Environment and Sostainability - Ability to demonstrate knowledge of and need for
sustainable development andassess the impact of manageris] decisions and business prioritics
on the secictal, economic and environmentalaspects,

4, Social Responsiveness and Ethies - Ability to exhibit a broad appreciation of the ethical
and value underpinningsof menusgeral choices in a political, cross-cultural, globalized,
digitized,  gocio-economic environment anddistinguish  between  ethical and  unethical
behaviors & act with integrity.

10. Life Long Learning — Ability to operate independently m new environment, acquire new

knowledge and skills andassimilate them into the internafized knowledge and skills.



Program Outcomes - MICA

The basic objective of the education of the Masters programme in Computer Application (MCA)

5 1o provide to the country a steady stream of the nécessary knowledge, skills and foundation for

acquining & wide range of rewarding carcers mto the rapidly expanding world of the Information

Technology,

MCA (2020 Pattern)

MCA Programme Outcomes {POs): At the end of the MCA programme the learner will possess the

following Program Outcome:

1}

3)

4)

5)

i)

)

PO Apply knowledge of computing fundamentals, computing specialization, mathematics,
and domam knowledge appropriate for the computing specialization 1o the ahstraction and
coneeptualization of computing medels from defined problems and requirements.

POZ: Identily, formulate, research Hieraturg, and solve complex Compading problems
reaching substantiated conclusions using lundamental principles of Mathematics. Computing
soiences, and relevant domain disciplines.

P03 Design and cvaluate solutions for complex computing problems, ind design and
cvaluate syslems. components, or processes Lhat meet specified needs with appropriate
consideration for public health and safety, cultural, societal, and envirommental
considerations,

PO4: Use research-based knowledge and research methods incloding design of experiments,
analysis and interpretation of data, and symithesis of information to provide valid conclusions.
POS5: Create, sclect, adapt and apply appropriate techniques, resources, and modern
computing lools 1o complex computing activities, with an understardding of the limitations.

PO6: Understand and commit to professional ethics and cyber regulations, responsibilities,

and normms of professional computing practice.

POT: Recognize the need, and bave the ability, w COgage=in - fidependent learning for
R
cortinual development as a Computing professional, [ N
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8} POS; Demonsirate knowledge and widerstanding of computing and management principles
and apply thege o ong’s own work, as a member and leader it 4 team. to manage projects
and in multidisciplinary environments,

9) POY9; Communicate effectively with the computing community, and with sociely at large,
about complex computing activities by being able to comprehend and write effective reports,
design documentation, make cffective preseniations, and give and understand clear
mslrcions.

I POLD: Understand and assess societal, environmental, health, safety, leeal, and eultural
issues within local and global contexts, and the consequential responsibilities relevant 1o
professional computing practice.

11} PO Function effectively as an individual and a8 a member or lesder in diverse teams and
in multidisciplinary envirommenis,

123PO12: Identify & tmely opportunity and using innovation o pursuc that opporunity o create

value and wealth for the betterment of the individual and society at large.
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Program Specific Outcomes (PSO)

The Institutes define the PSOs for each specialization /major-mimor combination. It is vary hased
upont the customized combination of Genene Core, Generie Elective, Subject Core, Subject Elective,

Foundation, and Enrichment & Alernative Study Credit Courses that they ofTer.

Program&pecificOutcomes (PSO)-MBA

PSO1: To develop markering managers to showcase their skills in various fields of marketing.
PSO: To deliver the different aspects of managing finance and accounting like securitics,
investments, banking. risk management and business.

PS03: To equip stedents with General management skills and the learning about human resource
practices

PS(H: To equip with knowledpe required for carcers in. Supply Chain Managemeént, Production

Operations, Quabty Management and Scrvice Procedures.

Program Specific Outcomes-MCA

PS5O0 1: Tedeliverlatest programming language and tools 1o develop better and faster applications in
the fields of Systems Desipning, Application Software Development, Enterprise Besource Planning,
Web Desiymmg and Development, Database Administration. Cloud Computing etc.

PS50 2: To impart all-inclusive knowledge. technical expertise, and hands-on experience m [T
infrastructure and sccurity manngement for implementing 1T Infrastrcture and security selutions to
handle Industry Challenges

P503: To develop competent workforce in the Held of Business Intelligence, Data Warchousing,




aml Data Mining Information Security Audits cto. this 15 umportant i any orgamization e 1ake
decizions, to prepare plans and 1o control activiiies
PSO 4 © Jo develop basic and advanced skills in areas of Network Administrabon there by
increasing the level of expertise i Computer Networks [or carcer nto Core Networking ‘Reating-ii-
Switghing, Syslem Administration otc.
PSO3; To guide for Cemtifications like:

o Java Certifications

b. .Met Certifications

e, Certified Information Security Manager (CTSM)

d. [SACACertifications

g, Testing Cemifications
Red Hat Centified System Administrator (RHCSA)
Red Hat Cemified Engimeer {RHCE)
Microseft certificationsiMCSE)
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and Dara Mining Information Security Auwdits efe. this & Imporiant in any organization 0 lake

decizions; to prepare plans and to control activities,

PSO 4 © To develop basie and advamced skills m areas of Network Administration there by

ineransing the level of expertise in Compurer Nemworks for career o Core Metworking (Rootmg-n-

Switching, System Administration eie.
PROS: To guide for Certifications like:

i,
b.
&

d

Lo S

Javi Certifications

Mel Cenifications

Certified Information Security Manager (CTSM)
ISAC ACerlilications

Testing Certifications

Red Hat Centificd System Administrator (RHCSA)
Red Hat Certified Engineer (RHCE)

Microsoft certifications(MCSE)
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Course Qutcomes (CO)

S:;:j::r Subject Mame Course Type Comse Chotonme
SEM 1

I. DESCRIBE the basic concepls related to Accountimg, Financial Siatemnents, Cost Accouniing,

Margimal Cratmg, Budgetary Coniteal and Statdard Cesding
. 2. EXPLAIN m detail, all the teorgnel concepts tiught trough the syllabos,
: L,D'np.lllm 3. PERPORM all the necessary caleulitions tirough therelevant numcnical problems.
I8 Menazerial Accounting 'I,'_:tnr:m: Cong 4, AMALYSE the sitnlion and decide the key financial as well a= non-Nnancal choments ealbved
eurc it A,

5 EVALUATE the finungial impact of the decmsion.

f. CREATE the Finaneial Statement of Sole Propristar, Cost Sheef snd Budgpets

1. Teseribe complexities +f mdividanl and group behovior in the
arniEL s,

2. Explainthe imphcations of omzanizstiona] bedoedor frons the perspectives ol employces, maragers, leaders
amd the reganization:

X APPLY Theeries, WMuodals, Prnciples amd Fremewedks of oipamizationnl

Dibginizationl E'{rnmuhq:_-r_',' behaviar in specific armnizational seimgs - or:
10z Rhavitair Cicneric Carg 4, ANALYZE hwman I_-c_h:vuuml probleme like coaficr, losy motivereal levels, palitics, abihedinal 1zues
iy CiHirse st and develop salutians o these

prodh b

£ FORMULATE approaches tosearicnt individonl. team, manngerial and keadendip behavior nearder to
achioye oegamization] poals.

. DEVELOP strutagres for chailenges feed during  shaping ongnizationol behavior, orgumizational enlic
nirel arganizzgionnl chungg, s




a3

Eeonomie Analyeis for
Basipess [ecizions

Compulsory
Cienerie Coee
Lol

o3 P —

DEFIME the oy erm.

EXPLAIN the key concepds in economics, fiom a managerial perspociig,

IDENTIFY: b vanaus issuss in an eoonamics comex) and FHEGHTT TGHT their signihcimer lircan 1
perspective of business decsion making

BXAMINE the imer-relationships bebavesn vanme fets of micro-ecaonamics frm the pergpecinve ol a
comsurier, irm, indisiry, markal, compelition and busiees oyeles

EVALUATE critical thinking hisad on principles of micrm-geancanics For inlbemed nisness decision
making.

ELABORATE hiw other frms innn industry o eonsomers will mepond to seonomie decisians made by o
hisiness, and howe foineonrporse these

nespanscs min their pwn decisions

IE

Memnos Bescarch
Medhnds

Compulsory
Generic Corg
Course

W s —

DEFINE varipis cancepls & terms nesocintod with scicnliBe business ek,

BX LA the tenms and cmeepis used m all aspects of scaentific business reseanch.

MAKE USE OF scienlific priccipes of research o S0LVE conbemposnry busimess research problens
EXAMIME 1he vartoug theels o @ sosparch prollem angd ILLUSTRATE the relevqus papeets of dhe resencch
process from o data deisen decsion perspeciive.

IWDGE the suitability of alermative rosearch disimes_ caemplig deagns, dita colleeion mateiments aisd dann
anahysis aptions ie Ve cantest ol 2 gven seal-ife business ssemch praldhon o & data deiven decizion
necpective.

FORMULATE alternotive resimrch desefms, sampling desiors, dada ool ection mehinmenis, iesable

hypotheses, datn anabysis simlegies amld
rescarch repos bn address real=lite husiness research probleems.

Basics of Marksting

Compulsory
Cienerc Come
Course

it

Prigitnl Business

Coampulsary
Creneric Core
Course

= R

REPRODRLACE (ke key markeling comespis, componends amed principles of nacketing enviramment,
sepmerding. targedine, possioning, consuner bebaviour, madketing mix, and produc life cycle.
NTERPRET the basic concepls, principles smd founewirks of marketing mihe context ol diviras
hisness situmions foraxploining the redevant ek with reganl o mevkelimg envimnmenl
scEmeniing, arpEme, pastioning, oomsumer behavisir, marketing mix and produet 182 cpcle,

APELY the comtemporary markiting theeeics, framewerks aml gpols tooanfoam probbem solvng will
nespect 10 arErkading cnvimnmenl, Sogmenling. cugetitgg, positioning, coreumecr Behaw s, markeing,
iz, ind product life cyele.

EXAMIMNE the colical merkelmyg isdecs o deirsdng infenences abont e sncksr ] yamg consi iml
relaticnships concerning markeling enviconmenl, scgmenting, trrgeling, positioning. conssome hebaviour.
marketing mis, and proifes Bife cycke.

EVALUATE #he alicrmative courses of actions  to moke judgmonts soh regard toihe solistbon Gor
prohlems valving mnrketing enviconment, segmenhing torpebing. prsibioming. congamer kebhmaonr,
marketing mix, and peadinet Tile cvcle

GENERATE aleeennive approachcs 1o the cmarging huaincssz challenges m ghe comuext il maskeung

givironment, sepnsealivg, Brgolivg, pesitiching. condumer bebaviour, marketing s, and procust Life -.'n'vﬂ"”' 3

DESCRIBE the copcepiinl framessork of ¢ comenerce, mahile conmeres and socinl commenss {i

SUMMARTEE the dmpact of infomaation, mohdle, social, cligital, 0T end related fechralogices on sn-:iel}'.:
minrkets & commeree, L1

ILLLUISTRATE waloe creatioy & cwmpedifive mlvantope inoa dipital Business environment. W,

FEXAMIME the changing rale of intemiedinrics: chomging nevdure af sapply chain snd poyment sysoms inthe
orline ard affiine vearfd.

FLARORATE npe ik vanaus oypes af digitnl bosiness maddels amd OUTTLIME fheit benelils & Dimitations.

TRl

o

[RIECLRE b variaud applacationn nl'ﬁiﬂih.l Heirditesi in the present day wardd.
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hanagement
Fimndarmenial=

Ceneric Elective
- Uni'l.n:T::il:,.l
Lawel
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g

ENUMERATE warious manngeril cornpelendes ond approaches o margemenl

EXPLAIN the rale and need of Planning., Grganiang, Decision Makisg amd Cantralling

MAKE LISE COF the principdes of ol soiting arud plarming for simple as well s comples tnskes amif small
o

COMPARE amd CONTRAST varicus acpanizotionnl sfroctorgs  of wariety of hasiness s set-for-pralil
crfitics in arenl woeld copdess,

BUILD o lise of e decigion moking citcria used by practicing memigees, Besdors aod civirepensuns
i poiling ot non-roung  dedision mokangstmbnns and  EYALUATE gnd EXPLATN the sy

FORMULATE amd IASCUSE a banks cvtroling model in o vl 1ifi business, star=up el net-fa-profil
prganrelEnal cisbesi. . o

L)

Entrepeeneurship
Development

Gienerie Elective
= [Iniversily
Level

S

=y

DEFINE tle key bamm, LIST the Alribules and Clanderisics of Enfreprecsms latores wol
EMUMERATE b Faclars  thicncing Entreprencarship Growth,

PSR vartus heorses of ontrapreceurship ned Lhe entreprenaors=hip development ceceysten i Indian
cindesd

ATPLY the thearies of entreprencurship und enirepronesrsbip developmend fumeswark 1ol e ond
idendi v entreprenswrinl opporhanitiss,

DECETMINATE betwesn pofertinl oplioes avai hhle entrepreneir for embrking on ectahlishing Soan-Up
EMALUATE tlss stamt wp geondtvslen omd the anireprencomnl cpporunities in Hght of regiremenis of o
biigims plan

CREATE 3 bugines: plan bal caplunes endrapraners and varicty ol esdieprencor malivations, gnlreprenear
culiure arel sectorml agaporiumifies and finemci ng eodioms,

Easontials of
Paveholegy For

bonagera

Crenaric Elective
— University
Level

113

Verlal
Conmrminication Lab

Creneric Eloctive
— Instifute Level

|t da fas p)

Subh e b b

Durciribe thir vencepls of peycholegy I onmniation sellings Lo undersined individun] and group behaviow:
INTERPRET the influonce of humnn peycholegy on individunl and group performnme:
AIPLY pringiples of Ierning and concitisning o shape the individuol and group beheyviou
ILLLISTREATE W liikkages Deoscen lcanting, memoey' and infinmalioon processing

_ASSESS he busie Wirapersonal [irsciscs dal inflieeos soviil peroeplion i orgaiztional seiings.
RECOGMIZE she varions elements of communication, chinngls of communication and barricrs to
effactive communication.
EXPRESS themselves effectively in routing and special réal wiekd Doseness interaciions,
DEMONSTRATE appropriate uge of body finpiage
TAKE PART IN prefessioni |l meshnges, rroup discussions, feleplomic calls, elementary
intterviews and public speaking activities.
APPRAISE the pos and cons of sample tecordad verbal comminications in o iginess context,
CREATE and DELIVER effective basanes prssendiebions, vsmg approprisie fecknology tanls, G
common siness sifmtions

. DESCRIBE the varous ss1lng situstions and selling types. | .

2 NTTLINE the pre-eales woak fo be camicd mat by a profesional salesporson. v
3. TDENTIFY the key individuals invalved ina real world sales process fior o readwarkd procuct’ N g, e \
. T PR service ¢ eprocluct | e-service. FhdE s T,
?::::;Eﬂ:f 4. FORMULATE u sales script for a real world sales call for a product! service £ eproduct’ g-service: : il \ TN
: 5 RECONSTRUCT the pros and cons of sample real world sales cills foea product’ servios ¢ e-produet | (& [ Vs J =

C-RETVICS. i = B
b DEVELDP a sales propoeal g noeesl world preduct” senvice | epeadset Seservioz and for oonia] world - o Rh S e ]
selling situntinn, S P

15 Selling & Negotiations




SELECT npproprate menng and finctions of M3 Txcel [ Creme, Formal, mpor, Morge, Save, I
Print Spresdshects & Charis using busingis dafs,

2, SHOW how to deo hasic troubleshoating and fix mistakies most people make when working with
spreadsherts,
HE MS Exeel l::':ncl:i: Elective |3, LSE various Fum_:lim*i ol M3 Excel, Execute pivot table analysis, common iand pawerfil
- — Tistilute Lewvel functiong), and different types of loakups (viookup, hlockup, und indesmaich).
4. 1LLUSTRATE the use of the most commenly used data-manipulation commaonds tn b5 Exeel
5. DERIVE insights fram multiple dats sources in M5 EXCEL and worle with st bo answer relevant
bBisiTsS Uk
fi. CREATE standard Excel Templates for rautine busmiss dita managemeni and analbysis activitics,
SEM 2
1. DEScRIAEB ihe kxey termne ageocinled with the d Ps ol ki for a resd world marketing olToming.
2. DIMOMSTRATE the relsvimce of murketing  ous concepss & fiwmeworks B sl wiorld
murketing edfering (ecenaodifies; oo, services, soproducis’ e-services ]
. | 3. APPLY marketing Mug decizions for nrenl waorld marketimg offering (commndities, poods, soraos, o
cH | =ary proclictsf o= Servioes. b
2 :Taltmmg Mamagament Gieneric Core 4. EXAMINE morketing isenes peruining to Marketing Mix md Mackeiing Mlain i the conlex ol nkil world
Comirss matketing alfenny Ceonunoditiss, goods "services, eeprxlucis’ e-arvices
5. EXPLAIN Uhe inierelatignships beroeen warisus elements of Makemng mix in the coniest of real wadd
markeling olfesng eomnaoditics, peods, services, e-prodibs’ c-emdices
fi. DESHIM a marketing plan for  real wocld markcting offerng (comnuodities. prods, seraoss, e-prodics’e-
sarvices.]
|. DESCRIBE the basic concepts related to Financial Manogernent, Yarious iechniques of Financel
Staterment Analysis, Waorking Capitul. Copital Sineture, Leverages and Capitnl Budgeting.
2. EXPLAIM in desndl ol theoretical concepts throughoul the syllalus
3. PERFORM all the required calcnlations thrangh rebevant numerical problams.
4. ANALYZE the situniion and
Cornvpulsory = corament on firancial pesition of the finm
i Finsncin]l Management T | Generie Core v pubimiate workiig capital Tequired
Ciwirsa = decide idan] caprial srocture
« punluate various praject proposals
5. EWALUATE imvpact of business decisions on Financial Statements, Working Capital, Capital
Sirnctare und Capatal Budpeting ol the firm
b, CREATE Common Size Comparative Statemente, Comgwaiative Financinl Siatements using Ratio
Analysie (Yenr-wise, Indostry — wize), Comparative Propos:ls using Capital Budgeting Techmigue
1. DESCRIBE the vole of Human Bestwcee Fungticn in an Organeaficn.
2, DISCUSS the emerging mends and practices w1 HEM.
R T :El.'l'l[l!;ll._ﬁ.‘"_’_‘f 5. ILLUSTRATE the different methods of HE Acquisition and retemtion.
LLIE Mnnsggemen 1 Cicherie Core 4, IDENTIFY the use of different appriisal and fraining methods in an organizaticn.
Lorss 5. INTERPRET the sample job descriptions aned job specifications for contemporiry entry [evel rol
i real world crgimizations.
. DESIGN the HR meoual and  compensabion  pohcy  of  the organization
T4 Orperations & Supply Compn 5oy |

Cham Masagemenl

Gieneric Core

[EFINE hasic toems and comeepls related o Production, Operations, Services, Supply Chain amd
Duality Manaperment.




Canrse

EXPLAIN the progess chorcteristics and their linkoges with process- prodoct mairix in o real
world contust.

DESCRIBE the virions dimensions of production pEinnine aod control and it inter-linkages
with forecasting,

CALCULATE inventory levels and order quantities and MAKE USE OF varioos inveniory
clasgification methods.

OUTLINE a tvpieal Supply Chain Model for o prodwet | sasice smd [LLUSTRATT
thi linkages with Customer Issues. Logistic and Business lssues ina real world conlext.

ELABQRATE. uwpon differemt operanenal ssues n manufdiuring oo sereices
erpin sations where the decision-making clement is emphasized,

207

Cimfemparsy
Frameworks in
Manapement

Creneric Elective
— Universty
Level

20¥

Storl Up and MNew
Venture Managemeni 11

Genene Eleciive
T l]nivmil}-
Lievel

=

T S

Lncderstinfing variose tiaits, theotios, fodels ol emotional intellygande and v implications to addnss
ke mstions within the organizitions.

Deseribe o companies ean become good 16 great thiougl theiy levders and right pogitiomisg of peopls
and encplain whiy aml how mos! companies il 1o make the iransition

Explain the impartance oftenm dynamics & & systems perspective for the Beadership rale and chnllenpes
of managing peonbe in rganizatioms,

Sondinize the role of itdividual, proups, managers and lesden i influencing boss people behave and in
influencing organizational cobture al large

Application of difforen ideag and iefoemation li'ﬂ‘-ﬂl.tiw!_'_-: tov pebulil indhvscluia L teaim. n1:|r|.."|FLﬂ'i-n| el
lendership hebavior in anler tr achicove crganizational exeslience i a positive and collabasive manber
by achpeve common culture,

Desson Inclivadunl Assessment wath e hetp of BC, Hohits and Team's suseeptibiline @ five

e

DESCRIBE ihe stratepic decigsems mvabred in establishing n starbop

CXPLAIN the decision making matrix of entreprencur in establishing o giarup,

IDENTIFY the isswes in developing o teom o establish and prow a starmup

FORMULATE 1 o to market stratepy for asartup.

DESIGN o workable fonding mesdel for o proposeed starfup

DEVELOP a convincing business plan deseripion to communicate value of the new ventur 10
customers, investors and ofher stakeholders,

Chealitadive Rescarch
bethiods

Greneric Elective

— University
Lavel

DESCRIBE the dazes of scientific researches and qualitutive research methods,
COMPARE charscteristics of qualitative reseanch and quantitative rescandhe

CONSTRUCT approgriaic research gnd samplimg designs for Qoalitative rescarch work inreal
sworld business and non-bukingss contexts

AMALYZE the wso of appropriate Cualitaive research melhods in n=al world Business & cen-husinaes
contexis,

ASSESS the Cealitotive Research work vith tlse el of different gqualioy crtera
COMBIME Chealiintive nnd Oluenititacive sescaseh approsches o mal warld Rezeanch grajec

3

Wiillem Amalsis mmad
Communicaiion Lab

Grengric Electhive
— Universey
Level

25 b A o S TR

DESCRIBE sapeq i & typical cornmonicalion ayvele and e bamrners L efTective comimmicitsomn,
SUMMMARLZE long essmys and Feports intn pl'écis mnd exsontive gUIMIMAEEs,

IMSE Dietianary and Thessarss to deafi and edit a vacieny of Boginess weitton commitication.,
EXAMIME sample intermial commanications in 5 busiess enviromment e polental relmenienis,
COMPOSE variety of Leibers, notices, mienms ond circulars,




205 MIKT

Marketing Research 11

Subject Core (SC)

P —
g .

IDENTIFY and DESCRIBE the key steps invalved in the marketing research process.
COMPARE and CONTRAST various research designs, dat sources, data colleciion instrnments,
sompling methads md analytical lools and SUMMARIZE their sirengths & weaknesses

DEMONSTRATE in umderstandinge of the ethical fameweck that market rscanch mesks to operats:
Wil

ANALYSE quartitative data and drow o ppeopriate Inforemces o acddress aveal Lfe markcting issie,
DESIGH amagket reseurch propesal for o real Life marketing rescarch problen and EYVALUATE 4

mitrket resenrch proposal

PLAN and UNDERT ARL qualitative of quaniilative Market Research and demon srate the ability

to approprately anadlyse dota to resolve o real Dife markietmgg issue.

206 MET

Comsumer Behovioar 11

Subjest Core {307

-Fl.l.n-h.l:—-

B

RECALL the fictars influencing Cosstmer’s prrchase decision n'mkmu prriciss

CUTLINE corsamer and ooganizalionat buysr behavaor process

APPLY coticepts of corsamer behasionr W real world marketing decision makmng

AMALYZE the consamer decision making proesss and the rofe of different detenminanis that aflect the
baving decision procsss

EXPLATH the new trends indluencing bayer behanaor amd ats effect on new ags ledian Conswmer.

THRCTISS the crnsumier and -ru'gnm:.mmul humang hehavior process for a varieey of prodices
l&nnd: ‘rervicar ).

28 MKET

Product & Bramd
Munagesment

Eubject Bledive
{8E) Course

b

DEFTME the key eotcepls and DESCEIBE he element= of a pr-::-u:lu-:t L.Imn'b_.x'

EXPLAIM the process and methods of brand munagement, inclmding how 1o establish brand
tcdeninty o Bald beomil aspuity

[DEMTIFY the Brand Macketing Stratepies for Lesders, Challen gers, Followers und Miche
Strutegies for real Life consumes, business products ond services operatmg in vanous markets and
in the diginl sgaee, :
EXAMINE ihe key brimd concepts by articulating the context of and the mitienale of spplicaticn
for real life consumer, business products and services operatitg 0 vigious markets and in the
digital sprace.

FORMULATE effective branding arategies for real e consumer, tusiness products and seevices
aperating in warieas farkets and in the digial space.

COLLECT brand audit data asing appropeiate o0l and PROPOSE srategic recommiendati ons for
Helnforeing / Revitalizing ) Rejuvenating failed Brands forvead Tife consunier, bisiness producs
und gervices in various markows and in the diginal space.

T MECT

Drigtal Marketing - 1

205 FiM

Fimancinl Mariceds and
Banking Operations 11

Suibject Elective
(SE) Couras

EFINE vanous coneepis reladed to Dagital Markebing.
EXPLAIN the rede of Facshook, Googlie Ad waeds, Youtube and Email in digita] marketing

MAKE USE OF Facehook, Goegle Ad words, Youlube and Email for carrying ool digalal g
minrketing of real fe products, it

TLLUSTRATE the use of Facghook, Gk Ad worda, ¥ oatube and Email in vanmes eonbegs of |" ;5 I.-:
Digital Murkefing

DESIGN digim] medin campagn using apprapeiate mix of Facebook, Gongle Ad wends, Youmbe un,-:| _
Lrmmill, 51
CREATE uppropriale content for Facehook, Google Ad wards, ¥ouube and Email campaigre.

Subject Core (5]

K

RECALL the struchire and components of Indian financsl system throogh e king operations &
Financinl Markes,
LM HFI{"“-IT.-"..NDIhE uungenlx. of Fn:mr:iu] n1:|.rk|:1~c ther working ‘1I'I:| imr-m'lam'-:




AMALY ZE the limkages in the Financinl Markete
EXPLAIM fhe varion: banking and sccounting ermnsactions.
DEVELOP necessury eompetencies eapecied of a finance poofissional.

Personal Financl

it el L B

LIMIPERST AN Lhe need and sspocts of persongl Gnoancial plarming
[resoribe the investment optrons svailnble o an individual
IDEMTIFY tvpes of risk and means of managing it

5. EXPLAIN the profiling techniqued uaed o deat Pessonality, Apiitude, Compelency.
A COMPILE & list of questions for Rocrid tment and Selecton inlégvdews.

246 FIM : Subject C
Planning |1 USR] DETERMIME the ways of personal s plaining
EXPLAIN reticernient aned estite plarmimg & an indsvidwsl smd desien o fimimicia]| plsm
CREATE a finamaal plim Fae o variety of ind iduals
I. REMEMBER wriows concepts of investments, Bands.
G Securiles Analysis & | Subject Blective % EXTLAIN varm_uli.mmrm u:nl'ln'-'!:mmr:nl .i-'l.lllll‘!.:!-:lﬁ am:! Panfulio Management
Postlclio Management 11 | (S} Course 2 CALCULATE risk and refum on investrmert asang weions comeepis covered mthe svllabog
4. ANALYZE nnd DISCOVER intrinzic valoe of a security,
8, DESIGN' CREATE optimal portfolio.
3 I. REMEMBER various himic concepls / terminelogies reluted Divect Taxstion
2. EXPLAIN how tax plunning con be done,
219 EIN Diirect Taxafion 11 Subject Elective 1. CALCULATE Clrass Total Inceme and Tneome Tas Lashality o+ an inlivichonl assessee,
(SE} Course 4. Permissible exempticms and cledoctioms fom income ander Income Tax Al
3. EWALLUATE the tux linhility ind benefits of possile txemptions ander Income Tax Act.
B DESIGMN M NEVELOP ! CREATE lax sawinye plan
|, DEFINE the key terms relured to performance management and campetency development
2 BXPLAIN various models of competency development.
A 3 Hy ;
Competeniy Baged Subject Core {SC) | - PH‘."ICT[FE l:lI:lIEIFl.'QLrLILI}' ma'r.r|11lng. . . . .
205 R Human Besource Conitss 4. AMALYEE competencics requircd fow present and polential fdwre job reles ab wrious Tevels and
!"-']Fl'lﬂg'-‘ﬂ'l'-'ﬂr I A \'nrich_r' nl'wgnnl:g.nl'inni,
A, DESIGN and MAP their own compecency and plan berer and appropeiate career [ themsel ves
0. DEVELOFP 2 custormized competency model in accordance with the corpniiie pequiremenTs,
I SHOW awareness of impartant and critieal issues in Employes Relotions
2. INTEETEET and relate legislations governing amplovee relations.
06 HR Bmployes Refutioms & | Subject Core (SCy | 3. DEMONSTRATE an undersanding of legiziations relating fo working envirenment.
- Labomr Lepiskation 1 Course d. OUTLINE the rode of govermment, sovicty and trade union in ERC
5. BXTLAIN aspecis of collective baroaming wud prhevancs handHng.
ti. DISCUSS the relovant provisions of various Labour Legislitions,
1. DESCRIBE the key concepls such s Job Specification, Job description, Recroimment and S<lection.
2. COMPARE wndd CONTRAST wvaricus mathods ol Receuliment amd Selection it
218 HEM Lak in Becruitment and Subject Bloctive 3. DEVELOT Jub Specifications and Job deserptions in o vanety el conlext, o
A Scleation 11 (SE} Coursy 4. ANALYYZE variaus Personnlity bypes, E

E

51
Uk
=,




219 HREM

Lanrning and
Development

Subjeel Elective
{SE) Conrse

I. DESCRIBE the koy concepls associnte:d with Learbing & Developrment

2, EXPLAIN the training proccss and the various methods of training for warieos colepories of
eplioyees in o variety ofongan izations] conexis

3. IDENTIFY raining needs of vorious cotegorms of gmployess ma vanicty of organteataonal contexis
4. EXAMINE the dngpact of training on varous organizational and HR pspects,

5 EWALUATE the fraining process of varicus cafegocies of employees ina varicty of srganizaticanl
comtgxis

. DESIGH a trainiig programmmes for vanous categorses of emplevees moa variety of orgzmizatienal
comlexts.

2085 DECM

Bervices Operntions
Banngemant - 111

Subgect Core {HC]
Course

. DESCRIBE the nalere and CHARADTERISTICS of seevices and Lhe services eomamy.

. DESRCIBE the service desipgn clements of voriely of serviges,

. USE service blucprinimg for mappaite variety of real life aprvios provesses

S AMNALYSE albernotive lacotions and sales for 'l.'u.ri-:l:.r of service facilities.

, MINIGE snd EXPLAIN the service crientotiom ol vanety ol semace Bcilities | peganizadions,
. CREATE flow process layouts fior variety of services,

A R0

Supply Chain
rlanamement Il

Subiect Core {3C)
Course

2TORCM

Planning & Coniral of
Ciperatione 1

Subpeicd Elecriva
15E] Course

= wn Ll hd —

DESCRIBE the kew eoncepts of Supply Chan Mansgement nnd the — diving forces m
contemparary Supply Cham bManaperat

2. EXPLAIN the stracture of modem Gy supply chains:

3. IDENTIFY the warious lows inecal wield supply chains.

4. COMPARE s QONTREAST paish and pull steategies in Supphy Chain Managenient

5. EXPLAIN the key Operational Aspects in Supply Charne Managermernt

&. DISCUSS the relationship between Customer Value and Supply Chain Maragement,

|, DESCRIBE the biilding bscks of Planming & Control of Operations

T EXPLAIM the need for appromste plmning and the stieps in apprepate plinmng,

3. MAKE USE OF the varows forecasting appeoachoy in the context of aperations planning proces:
4. ILLUSTRATE how copacity planning 15 done in arganizations and its relationship with MR,
3. EXPLATN the imporanes of scheduding i aperations managomcnd.

6. CREATE a Bill of Materials.

M OSCM

Crul ity Managernent
Skamlands

Subject Blective
{3E) Course

|. DESCRIBE the concepes of Quality and importence of the Quality Management Principles

2, INTERPRET the negpuirements of 150 9061112015 standard.

3. APPLY process based thinking and risk based thinking fe managing and impeoving the fenctioning
of & prganizatiom

4 TAKE PART IM plarming, condueting and follow-np of QS audits derected fowands maisienance
ol conimnml improvements of fhe QMS

5. DEVELOP skills for Corrective Action Maiagement and Continual Impeovement Project
management.

6. BUILD srakeholder eonfidence by monaging processes in line wath the lalest roquirertent s

Subject
Codde

Subject Name

Course Tyvpe

Course (hatcome

SEM 3

|

Strateoe Management

Gienenc Come
(R P ONarses

DESCRIBE the basic feoms and eoiscepis in Strepic Managemenl,
L EXPLAIN the vartous ficels of Sicegic: Management itea real wild context
. DESCRIBE the trade-offs within and serass strategy formukation, implementation, appraisal

Lad Pl i



To40(T

Strategic Human
Resource Managemient

Subypect Corc {5C)
{ourwe

bd

th fu e

"REMEMBER  the aimilcpes pdepted by HR  dsid  heir implomentabion isssss and
chllenes faced by (he orgnnization i natianal ond interaational cotest,™

"Abiliy i UNDERSTAND und ARTICULATE ihe basic corcepts of SHEM ared link the HR
stmfegics 1o the crzanezational business srategics ™

Ability fo ANALYZE HE g5 an investment 1o the compans.

"Ahility o INTERPRET and EWVALUATE ihe implementation of the HR siriegies. *
"FORMULATE and provide realistic soluicns to the indusiry by designing mnavadive
stniegios ard legicol decision making.”

IEHR

HE Opcrations

ﬂuhjuu! Coro i EI,'_":l
Course

g

*

"DESCRIBE sructure af perscapel deperimend, its pdicies ond maintensnes: ol emploes files &
Teconla”

LEARM diflmg of cammunications lor dissiplinary actions

FDEMONSTRATE the knowledge and caladations of bonus, pratity, PP, BS1 ee,”
"EXTERIMEMT io calealate the camputativn o Wodimes com pemantion, Bomus ool Crarnsty as
por relevant age!

*CALCULATE compulatiom of Workmen cnmpersatiom, Bonns and Cirafniey®

"FILE retirns under various inboor laws nnd prepare snliny stractine”

104050

INZ0OICM

Services Clperations
Managemeit — (1

Subject Core (307
Clonerse

P

L

DEEIME the key cancepits in Senvices Olperatizns Managamenl

DMFFEREMRETIATE between various service sirategies; serace quoliy dimensions, and Customer
ralntionships based on Life e value,

"IDEMTIFY the seurccs of valee m a semvics supply relabicashap & theee fictors that cdrive
profitability for o professional serace finn"

CATEGORTZE n service [im secording e its stape of compeiitivenes.

UWICHMIEY she Service strategies of anorganezation Tor achieving the stmleme service viseon,®

Logisiis Managemen|

T

Internnticnal Business
Enviroameant

Subject Cosz {507
Conrse

e

SOLYE the relevant numerical in the soope of 1 gulject.

DEFINE bk tering and comoepas related o Loiislics manggement,

EXPLAIN the mnfrastrucine of logistics, its linkage with variows typss of communication maxles.
DESCRIBE the varicos dimensions of logistics monigement amd raispon, their inter-linkazcs
wilh diTerent dypes of Eroighis.

"CALCULATE Ingistic costs and varions classifieation methads of vediicing the eost fovolvimg
Che irformation fechnology nnd its rmpacts."

DUTLINE o t}'|1ir:.a.l lopistic Fnmewark and services. TLLUSTRATE the linkaes with it dymame
gtarage syskam © Cuslormer ]:wrzs. [nuistir andl Busingss I*-r:-u-::s i|1n n.‘-nl nrﬂd Lmltn:xl

Crenenic Elociive
Llmaversily Level

le] and Describe the Ly concopis of infernational Bsingss En-.rummm.m

"Understand the relevance of Muliinational Comerations {MMNCS) o global rade”

Dicmcmstiate Uill'ﬂigliiﬁ-ia:m.‘u al FI0 amd FP im n;:pl..-f.l af chw'lnp‘ing CCOMMHTYY

Aralyze the isswes rebslod 10 Labor, Envarommeniol and Glebal Volue clain

Formclele ane desouss thee case related b vormous Apreements wnder W T and comfemponiny
glotal baisiness covimmment 4

RLRE

Froject Management

Crenenic Elective
Universaly Lavel

DEFINE the key lerms gngl concapis o project imadmns Semmci. fi = 4
EXPLAIMN the Enprartance of pregect management mmetbiodobeees amd ools o fhe distine 1LLg_-!-.s 5:1
the Progect”s Hife evcly
TLLUETRATE the importonce oF PR in mcei indusiries ond businesses % "'.
EXAMINE the iinportance of Leadership specifically in heteragencus and virtual edme ag 'u:l'l T
pvernance and appronches o conllict readoteng

DESHGM dashdboard, atatus repoct ancd imilex For Koy Peclommance [eduwaters of projecd for the

Mannzement




[, DEFIME fhe kiy torms and concepts in Knowledge Mapagemeni
1. DESCRIBE the Knewled: Management.cyele
il Ciengric Elective 3, DISCUSS the tvpes of Knowlelgs and its implications,
3k PR A e Uiniversity Level 4, "OUTLIME dhe imporiance of capluring knowledge dements and ifs sirachures applicntion as i
compefiive advantsge to basiness”
5, EXPLAIN the humon and s mess pspects of knew ledpe mamagement,
I: "DEFINE the fermg and comcepis related (o Busingss 1o Basinese markering”
. EXPLAIN fhe werms and concepls used jn husiness to Busiivess markating
. . - - 3. IDENTIFY challenges and apporunities i Businas-io-Budiness Maketing,
312 MET E;'IEII?HES o Business ﬂggjﬂcl.'l Elective 4, "FORMULATE segmental oa, Largeting a positisning, comsuner bupng bohaviour sl
HEEEg (SE} Course marketing mix in the contaxt of Dusiness 1o Business morketing”
5. DEEIGN mmketing mix elements considenny businessdo-businoss sales il sorvice griuation
§,  DEVELD marketing plan fior isiress-to-business Mocketing situntions
1. EMLIMERATE sarioas bering and key comoepis assocked wilh intensatiorsl makeding.
2, EXPLAIMN varesmis key concepts used moall nspects of intemabon] marketing,
Y, APPLY il stages i infermntional marketing menagement prooss
. g 4, "EXAMINE various facets of international marketing environment and the relevant aspeets of
(R - | Bubject Elective idermmiionsl marketme monspement process fom wodii diven decsiom pémpective.”

}13 L eikecomting Al .Mﬂrkﬂ'lb (SE} Course 5 i Dﬂﬁ.suiluhi]il}' L\f:?llmnliﬁl.u itk sl.rg_'|r||.rr|l.:.1'i|_|1 T Larped wriarel selecton, weickel wnliy
atratemes, posiliining slrategied s inbematieonl makkeling mis strabegics basod on Assessmant of
irfernntional marketing environment.

DESIGH uppropnate market segmemation, target market, markst entry strtepics, positioning
strategics and international marketing mix sradegics fr business oruanizlions
1. DEFINE the key erms-amd concepls reladed wilh digitnl narketing
2. EXDPLAIN vareons fonds of digital maketing,
L MAEE USE OF varioss foole of digital morketing,
- e : Subject Elective 4 "CLASSIRY the differint toals and technigques of digicl Markeing swith respece i SEG

S ] Ciigital Mark ety 11 (5B} Course SEM and SMM 1o increase the exslomer soquisiiion and reention.”

5, ASSESS the amitability of Digital Marketing Tooek woil, SEC, SEM and S8MM 10 increase cosi-
cfectivanet in specific merketing situations.

6. DEVELOP apprepriste figital marketing campaign. |

I.  Remembermg the key concepts of Iehrect Takes m Indbin ldentifang and eoumesating the |
sarios terms associated with GST and sther indirecd thxes.

2. "Explain how (05T waorks as an Uniforsn Tax Stouctenz, [TNustrate the GET Famowork of
Indi, & deseribse the impoaant cencepts siuch a4 supply, dual tasation methil, registnulion
precess, ohe”

3 Apply the beoriss ond Ponciples and  peefonm oll  calvalatien  shreagt b il

: Subject Elective priolemz on volugtion ond sxlcolobion of faxes, hlentify the time vilee of supply, detenmine
FI5FIM Inchirect Taxntnom {SE] ettt Lhes taxahble persom urad dun lewi=l m Eu}uda and seivices,
5 4 "Tilestruds the o ﬁ'l'l'ing: [rrocesy al GET Cateparize the Cieende and Services meader GST and nmeainil

nf tax 1o hepad veing Dual nx conespt.™

5. "Evahuale Input Tax Credit Procass, reversal, Inte filing and Meow Amendments: apprats v
indirect inxes: [ntorpoet the GST rmework i Dedia & veri By the tx levied on Coods @nd
Bervious.”

&, "Elaborste all Provenions of OGS T aml con comrelate with ﬂlm_lcl ol refwrds vieoal e Gl ing_ cai be

diswie Exlmate the GET, TOR. anticipate geods, gervices, tiy payable person Tor the bisiness "




JGFIN

Corporate Fimancial
Regteichiring

Sukject Elective
(SE} Course

"DESCRIBE the busic concepts releled corpomte resiucturing, Mergers & Acquisifions;
Valuntion Aspedis of Corperte Bestruciunng and Corporate Govemancs Aspects of
Restractuning”

"EXFLATN the mativations, decision processes, Tnsachion execution. and valuation
conscquences of  Ararcial,  buginsss,  and orpanizational restiacturing by eorpomie
mits”

PERFORM all dhe required calculations throagh relevant numerical problems

AMALYZE the sibetion by calculations oF exchange mtio, finnneial returms, voloabions sl
oAfeeT.

EVALUATE impact af corpomte tinanciol restroctunng on afl stkcholders

AL TFIM

Finametal Modelling

Subject Elective
(SEFColrse

Reviam ber the conceats, fenninedoeics, ftamewoks, toals and techniques of Finaneal modeling
LTNOERSTAMNDY the a.ppliml'imﬁ;lnll me ol ME BEavel in financial rodeling o s dilleeomi
technigques

DEVELOM APPLY and sctumlly use core fimenomulaty of M5 Excal vrdeciaion framewatl oo
eolvg managesial problams

AMNALNYSE dalferent Anancial models i onder Ls elmanate substniind sisk of oo
spremisbeet cocduig

FORMULATE an idlen and asoopoabde sslugions fesolve different prablens in the arca of financinl
mansgement

BLUTLE - financinl models by making approprinte assumptions on fnancial Fchors redevani i
the situation.

J15HR

Puychivmetnic festmg and
AzssesEmemni

Subtect Blectine
(SE} Course

R

"ENOW varioos soals of pavehornemy desizned e mensure traits of individonls™
"UNDERSTAND & Conduct the grovp sintulated exerciscs for oeganszational purpese”
IDENTIEY AND ADMIMISTER payelxsncmic Tonls o respiedicnis

"INTERPRET resulls @ncl aownsed the respomdent based onoibhe resulis”

"CREATE Psychometric Tosls for the specific imitsas reguingd by the organusilion

Jl6HR

bellernaiaing and Cloaching

Subject Elective
(SE} Corse

EMUMERATE variones concopts ol Moentomig acd Conching.
LINDERSTAND technoques of Menboring and Canching

APPLY models of Mentonng and Coaching 1o real world scenarics
AMALYEE izswas in Mentoring und Coaching

DENVELDOP 2kills mesded 10 become Mentor, Conch

JETIM

Compensation unsd
Reanrd Manygemeni

Subgect Eleetive
(5E} Course

Y B e R e B

il Lo

DESCRIBE soncept ol comspensatvm and a0l

UMDERSTANT coanpenisation amd researd management pereces

"COMPARE fmues setated o eompansation and sumey of wapes & salany admimistmtion in
various industrics”

"EXPERIMEMT 10 caleulnbe various types of monetary ard peodit shiring incentives"
"CALCULATE fncome tix ag per the cuent £laba B the amplavees ander diffrent sulory
brackets!

FORMULATE sabiry STUCHIRE [NecHPORSiing s sa%ing somponcniy,

I 20OECM

Manufacnermng Boesource
Plamming

Subject Elective
(SE) Course

el e

bl

DEFME basic terms ond concopds related o MRET 11

DESCRIBE the dntegrufed plannimg srrucoes and fimctions incasmomted within MEEP
ILLUSEATE the impoitanecs of BRP as o ep-munagemsnd planming ool

IDENTIEY the vertical and horizomtal cooss-functivam] integration within the MBI planning
hicrarchiy

EXPLAIN how whatdl simulabion, seedeling, and analvees s uged o opeadecs feasible plang,

DISCUSS how MRP suppirts the company”™s cos!, ouality, sl delivery operating ohjectives.



305 RARM

Agriculture and Tndian
Ecomomy

Subject Coma
{90} Clourss

DEFIME the key lerms m Indian Agricubiure/Land Reloms! coonomic hokling,

EXPLAIN the key terms in The pluce of sgrienltvee i the notsmal seoneeny! The present position
af lndian Apriculome with an advanced managemsni perspoctive

[DENTIFY the various issues in fthe Apriculiore Industry in India. DERMOMSTRATE theit
significance from the perspective af Indun firmer & Indian Economy & baginess decision imking.
EXAMINE the inter-refationships between vanms fects of Agriculiure & cconomy from e
perspactive ofa furmes, Labour, firm, indwstey, narket, competition and business oyeles.
DEVELDP eritical thinking based on chasgiig el u['l'rl.'.-'nl.:rship and aperaticmal holdngs in
India, Forms siee, Productivity’  Proffubility and fam efMiciency

A0S TEA

achina Lmu'ning &
Copnitive intelfipence
usmy Peilion

Subject Core
(501 Course

o L de e o —

_algoeithms and se them i live analical projects in ulliple business doanaim and scenorios

"BEFINE the key lenns in Pyilon, Machine Learnmg and Cognitive [ntelligenee”
EXPLATM the applications of Machine Learning inomubiple Basiness domain amd scenarios
DEVELD a thoughl process t think like dofn schenlistbusiness Analwsl

ANALYEE duln using snpervised and onsuperviesd Learning Tochnigues

"SELECT the aght funcfions, srrave of Python for Machine Leamning algonthms"

COA BN E vmraous tools and finctione of Pythom language o developies Machine Leaming

13 By

Inchasereal Infemet of
Things

Subject Elective
[SE}Course

s

"ENUMERATE the key concepts of industry 4.0 it scionce in mamifciring, operalions
amalyties and 10T

MSCLIES the volue odded by analviics in the operations function,

DEMONSTRATE the [rracli::.ul I:Ipp|"l2-'.'|[il:|rl.': wf data :||'|u|_l,-1.i|.'$ amel ditly scaenco in n1|;|r||,:|ﬁ,|.{'l|||'i|1#
Operations,

"EXAMINE the Endystrinl Intemat of  ings (HaThand the r|1|¢'1,:|l'li|g_ [Zaln Arnlytics.”
EXPLAIN the applications af analbviics @ opecitons,

COMPILE the issucs penaining te b adopiss ol echisdogies thal will shope indusiry.

A3 THM

Ewent Managerment

Subject Elective
{5E) Course

o L

=

= N

DESCRIAE the fmdarmentals wlevent mampement & dillarent Lyps of Evenis

EXPLAIM the concepls of Dvents & guest ssquiremonis o plan an even

[FESIGM & Budget i cvent from varous purspoecinves

EXAMINE 'F'Dﬂ-'-ililrﬂ: shortfinlle on an ovant & croahd nocessany back up systems do aveid filures
COMPARE Sucess ol am event in comparison o the set abjecivey

"COMPOSE Mew concentz of the ovent with annowati ve ideas to Jeave a lasting imnpiezeion i the
pursts imimed alomp with achicving of gamzatioral gmowth. ™

301 THR

Furstimentals of
Hospitality Manngement

Sulject Ciare
(50 Conrse

R

o L

DESCRIBE dhifferent types of hotels & travel agents

"UNDERSTAND the basic functioning of =ar haels, vgior opertional.
Depardments, povernment rules & ropulbitions”

LISE of fow cherlg & disgrams of sarioms Hospotality Sectors 1o know the hierarchy of ihe |
argEinreion

EXAMIME cumenl chanpes aking prlace an the Holel & Voorsm nabustng e

EYALLIATE the changes required 10 fmprove raditicnal methads wesuit the cuerand market 1mn:|:5’}f L
REVELOP Smart techriques adapmble o the present market sconario for better customer [ e

a0

Enterprise Perfonmance
blannzement

i Complsoey
Crennetic Core
Conarse

(AR Ty

th g

=l factim il 2
Envrnerate the dilfcront paremeters & fcets of management contml of an cnlerprise | [IE
*Hiaatrate the sarious technigues of entesprise performance manngermeont for varied sectoms.”
Dtermine Lhe applicability of varoos toalz and metrics o performance evalusbon &
el ioods

Amilyse the key finincid & nos-financial atvibutés 1o cvalunte énterprise per Grmimee
Forromlags the vanows parameters o ovalie eaterprize perloemance elfectively throurh




. EMUMERATE e key conoopis of Susininable Supply Chains ood Susinimable Supply Choin
P il

2. DESCRIBE and DMSCUSS the mede and imperiance of sustainability and sistnmahle develapmen:
i dbilMTerent Gypies of supply chains.

3. "IDENTIFY and USE selevant estblished and eomergang principles, frsmesorks amal jheorics o

113V sustainable Supply Subject Elective sustainable logiztez ond 2ugply chain management.”

A Chzing [SE} Conirse 4. INTEGRATE fundamendal stratepies, ials aid technigues fo analyme and détign environonsnially
sustnimahle supply chiain systieme,

5. DETERMINE the unsustainobis impaet of logisties setivitics. both individual, aml inthe wider
confext of the supply chamn,

f,  "COMPILE the mansgenal chelleages, gnd FORMULATE a stnsciuared solaticn (o these, with
clear imglicativns for relevant stekehiolders,”

. ENUMERATE the koy componcois of cpomiinng stastcey.
2. "EMPLAIM the linkngas belwesn oporations simiegy and competitive advantage as the basis al’
Eﬂmpﬁlitit‘e |:H.'|!-i[i¢1| I:I1|.‘-|:||.'|E|1 :upm"n‘:rr p:rudu-:.'l dc-.-'r:1up|mrl.l. roed |.||.r_1|:|l_l.'. featine.
1 "ILLUSTRATE the broocer contexst of buseess stratepy & it between nanofactoring and
Oiperations & Service Subest Elective aperations capabilitie: and the business stralee |
Btrategy (5E} Conrss 4. "EXAMINE the cancepls of competit ve levermpe using rmenaficturing and opesations, ihe bl of
4 the warions clemests of minrufiemring and operations, the impact of the conpeticive cuvinooman,
and the structure of the value chain."
DESIGH the eperatiens and service strawepy,
__"FORMULATE an eperations stratepy (leng-termn plany and link with operational decizions.”

F1G0RSCM

Deseribe the concept of culture ond sipnificonce of cross-gultural managerment

Chgtline the coliural volues and differences with dimenswens of culiurnl nomms and behavaoes
Identify varions fhetors affecting cuflure and dediston-making modcls aoress colians
Eaamine theories of lesdership witle dcrship acooss culluies

Exploin suliurdly intcliigent lesdcrslhap i intcnsational e

Dipsens on lending ond manneing mullicultem] teams in inlemational contexd

Cross Cultural
J2B Manapement and Global
Leadership

Subject Elective
(SE} Course

"Dheseribe the: process of ot oed exgpoit in the combaat of busineas™

Explain the Import and cxport ransoctions, elossificaion ol varous payivenl s

Identify varions typees of docurments reguinad Goe the procedomes invalved in import aid expor
Examine wnsions documentation Frmals G the smporl aed expod prscesses

Explain pre and peat activities of intport amd export prcess

Irnpiort Expor -
R Dcumentation and f;ﬁ"?' s
P i ; Tirss

_"discugs o vanous aspects of s, dooimeenlibon and procedienes. Gor inaport and gxpor”
RECALL and REPRODUCE the varkae concepls; princighes, fanieworks, and terms celaded 1o 1l
fumetion ond role of marketing in Kuml areos,

DISCLISS the Rural versus Urban Marketing concepl and ILLUSTREATE the role et marketing
plovsin the “toal kit” of 2 Rural Morketer

Subject Elective APPLY the medek of comsamer behavior in ihe rura | markel

(363 Course o EXAMINE and LEST difrerent aspecis of segmentation, iargetmg and pesitioning, markeiing

envirenmental forces, consumer beying hehavies, in the context of nomal marketing
3 ENMALUATE the challenges of Riwal markating rmearcl with different approaches and tools
tn,  CRIEATE a new comawmer hehavior model an the tural consurner witls the belp ol casss with varnl
markeling expericncs

=l bn g b =l e B gl — i i

ba

3 RABM | Rural Marketing —1

= T

(




404 MET

Marketing Swakegy

Subject Cone (S

Caursa

DISCOVER petspociived of marol sineiegy.

UNDERSTAND the intricocies af competitive murketing situationa and ways lo handle each
gitiation:

"BLIILIY o market strobepy theeoph inteprating concepes Tike product (5 cyele, adoption, and
seganimtation, hrendimg, pricing, distrabution, fnd morket eommionication.”

"AMALYSE & compony's camrent sitwatiion throeh applying intemal aml external o lvses”
EXPLAIN shiomative ways to measure the outeome of market sirategies.

LU REATE Corporale Advoniape by cxploring Bow e scope of (irms g5 o Puenced by resoimrees
thiat are shivned sy products,

40 MKT

411 MET

Customer Relationship
Management

Subject Elective
(5E) Course

e R ]

DEFINE and DESCERIBE bazic Cibeegs amd Thoeres related o ORM,
UNDERSTAND und EXPLAIN key comeepts and theories nssociated with CRM."

AFPLY ancd ILLUSTRATE principla:, theories e models of CRM in B2E amd B2C maikets
"CLASSIFY Customer acquisition and retention strategics and ANALYZE Costomer database in
CRM."

EVALUATE awitubility nnd cffectiveness of CRM sirategics in specific marketing sitsation,
DEVELOP CIRM strotegics/plans Far vorous B2B and B2C markets: -

Retail Marketiog

Subjoct Elective
(SE} Conrse

445 FIM

Fimancial Lows

Sithjert Core {50
Courss:

NEFINE waricous concepita sesaciited with retail marketing

EXPLATN the temins and coneepts usid m Retail Madeeing

ILLUSTRATE walue creation & cormaiilive advanfigze in Belnal Markeing.
ANALYSE the contempirary ssdes allecting Belil marketing decisions

EVALDATE the effectiveness of Bewl mardketing mix weed by different Retail femars
FORMULATE effective retal murketing stratepy

i e Bl L B s e e

Brefing and Describe the basic concepgs related to Financial Laws

"Iustrate the iITI.|'I|iE'H|:i|:lr|H af varisus lawe, T:':l.|1]a i concepts anmel details of variows frnneial Laws®
Make use of contextual fimanaial laws applicable o orgamisatns,

Imfer the application of financial Laows to rganisations

Appratse and perceive the benedits ol applicabds Iiws ke the orpamsananrs

Ak FIM

Current Trerads & (Cases
in Finance

Subyect Cone (50

Course

o g ba

DESCRIBE the concogs rbted 1 |-:rrbar!:|,in_u, arcies ol Micrmfinance, Small finance Ranks, Baymcn
Bronks, Start-Ups, SHOG and DEgiesnn pid aaialylics

EXPLAD in detail. ol the theorctical conoopts taught throwgh the syllabos

APPLY ihw waiiows theories and models of Kuancial management in e cose,

AMNALYSE the silumton and decide the key finonciol as well as now-finencin | elements imeobood
in the =jtuation "

EVALLIATE I_H-:.' ltnaneial impact of the alternative on the aiver cave

411 FIN

Risk Management

Subpect Elective
{5E) Course

[ SCSRIINTRy O p [H

Descnbe various concepl aseociated  with nsk monagement snd firancial eisk ronngemen
Exzmplily the financial dak manapenenl processes, mmeworks

Dretermnine the vanoss Furldme blocks of s manngement system and siratemes.

Chassily varsous risks assoclated with enterprise, banks, inswrmnos ete,

"Formubsle the strabegies o overcome with cumeney risk, credit risk, mlorest rale sk, legal
risk, easel liabiliew risk, lgwidity risk ete

452 Fi

Stratepic Codl
Han:ﬁgurnml

Subjest Bloctive
{5E) Course

"Remember the  bagee comneepls, s and  lechoeques  of  cost ||1|:|rmpu|'n|u1t. i|1 ke
comioempnmry . husiness snvironment and how it bes indloenceel cod monsgement®

EXPLATH in detail, afl the theorctical concepds taught thnough the syllobas; differeniiaie
hetwaen vanious costing lechniques.

"ILLYSTRATE contemporary managenent technigues and heew they are msed in oot
rumagement {o respend to the contemporary busisess envimmoment,”

ANALYSE stunbion & decide the l{l:'_h' ooat [eetoreelemvents anvelvied 1n The decizion rnukiug
FUOBMULATE mew mslefs gl techiiques e |1|a|1l_1|:i|1_|;|_ the st :-:rr,;l:_:gn;nll:,' inany
husiness oregmizition.

L e R e R R R R R T EE————

DR, MGonE
INSTITUTE
hATHIK



I.  TFESCRIBE major iheeries. concepts, terms, mndels and framewords of Indien et hos and hesimness
clhics. DISCOVER the conlemporary 1ssees in Business Ethics

2 "CLASSIFY aad RECOGRIZE Karmin, Faarma Yapgs and discover s rolévanos in business sclting,
ILLUSTRATE the business ethical decision rationsle decived fram Tndian Heridage Senpliees.”

3. APPLY Principles, Thisorics, Moedels ard Framowork of Indian elhos and business ethics m ender

Compulsory fo inpatporabe value systam in work oulbaee anid work place,
i [nchian Ethos & Business Geiiain Coe 4. DEVELOFam EXHIBIT analwtical, problens selving skills, and work ethos by
(R Chiias COMPREHEMSTIOM aml PRACTICE of Imfisn ethos nmd weloe system

5. "IMPLEMENT, EVALUATE, pil FACILITATE ethical business behivior anid pranisle
sustainnlle business ecalogy, Emprave profiabality, Teter Pismess celotion oml employee
prodwctivity, ™

&, "ELABORATE Ethicnl delemimas an differend business arcas nanrl-:clirtE. HEM and Fmomee aml
ADAPT dilemma resahigion inderventions by referming de certain miwms, theosies and msdel2 of
Fastern Managerment”

.. Define e concept and key terms associated witly the global stratenic n1nn:n|1:||1u:n1

2. Deseribe in dewil glebnl strategac alliinee, morger o acqaisitions,

; < I 1 Demonsteace varioes global erganization medels i global strber e managemenl comlead,
Alk5 hﬁdldml SAratagic Gm.-'ﬁm Blictivn 4. "Examite various enwry and Pusiness-lovel strategics from global strategic marisgement
anagement Unn‘crml'_'r' Level LT
r] prespschive.

5. Exploin globualization, innovation, avd susteinehihty and challenges go smiegie pnngemaent

0. Design global sirategics avel uederstand ther Telative merils and demerits,

I Ensmerite Hhe different corcepts, lepislatma provisims, envirmmants al Aspecls, st | |'|'I'I"-|H-L=-.
|;r_rr|_'||'_||m-c|1:,l scope, repat s, social ramewark eic, refzied 10 CRR. basiness ethics. & h-ll‘il...'ll.l'l.l'll.'ll.h.l_'.‘
developomen.

2, "-I.__.JmTp.um i Mferent CER dheornies, cases, dimensicns of Susiamability and demorstrate a multi
stzke holder porspective in viewing C5R, Businass cthics & Suklainabalily peepes oo

1 "Apply the differert models,  theomus, approaches, e el Rorimplementition &

E‘mpu:n:rut_: .S_l:lI:iI:II e ere Bhackbin rrmrlil:l;rring b CSR sdeabies & Sastainabi ity and 115 mopact cncoerporate <ailoone & socicty at
A Responsibility & Uni SR large,
Sustainak ity TR & 4, "Analyze the difTerer repists, cases, various beoal Izaves relafing to C8R, different sistainabilicy
repons and vanous national amd ghobal initarives related 10 C8 R, Business ethics &
Sustairability."

5. "Evaluale the level of commitmenl of dilTzrent orgunizations o CSR. Business elhics oo ationg
Sustaimabality development & shew ils eompetitive odvantoges”

6, Create & Implemsnt o C5R policy in atinime Sustamabiliny development and it impact om
varigus stukehiohiers,

I.. DESCRIBE the various conoeps associated with Markieting 4.0

2, EXPLAM the impontanoe of 547 10 Markeging 4.4

3, "DEMOMSTRATE fhe application of concepie of digital marketing. newr praductivily melnca.,

Subject Core (50 Human cenimic markebng, Ominn chaanel markettng fo the ral woeld of digital eeoponrg”
4011 MET hlarkcting 4.0 y 4. "DMETINGUISH between fmditional and digila] marketmg preactces i given reel waorkd comtesd
L ’ o
b thee effective markieterns,

5, ASSESH how Technoloey & connectivity by changed b L i busmess in the combese
real-worhd commaditics, products & scrviges,

4. DEVELOP sivadegies o ceante WO Moments with customer engaoement




"DESCRIBE thwe mayjor theorios, concepls, lerms, models feols and franieworks in the held of

relations & gricvarce baodling

¥
Olrganizatienal Dayrnosis & Develepment,”
I UNDERSTAND concept of O and *intervention’,
. Organizationnl Diagnosis | Subject Cors (5C) 30 "MAKETSE Inl' thie: _'I'h-.'u:nri.':-i._?-.ﬂqﬂdﬂ. Flil!-:ipl-::s: and Framewaorks ol Crpaniatsanal Diagnosis &
403 HR i Dievahipikniont L Developement inspecific organimationn] sestings.
) 4. "AMALYZE the external and internal environment with right ool of diagrosis and review the mle
of congultant m 00"
5. IDENTIFY ANDMAT an infervention (o of minisofional need
b.  DESIGN the role of the consultant for an orpunisationn] issie
I, "DESCRIBE the conceptual frmmework of Digatal Dissopticns ond fis impact on the cumrent HR
Trends ™
Current Trends & Cascs Subject Core (SC) 1, BUMMNMARIZE the inpact of Currenl HRE nemds oo HRE Fanciens
404 HR it Hutan Roseirce -E'm-ll;*m - 3, PILLUSTRATE vabue covation & competitive advanfage of Teghnology on corrent HE Trensts”
Muoniagement ’ 4. EMAMIMNE the changing role of HR Priorities
5. ELABRORATE upon the various types of eurrent HR Trends
b "APPLY the existing Tech tools to real fine BRR Challenges aid offier Salutioms."
I IDENTIFY impedtant podnls fe be meomomated in HE Mamand
o o Subjest Glective 2. UNDERSTAMID palicy reguitement for Becnatmen!t & Seleclion pricess
4 | {1 HR Drestaning HE Policies (5E) Cowrne 1. PREPARE policies on employee benefits Tor an ergnnization ol vour chokes
2 ! d.  [LLUSTRATE sieps imvobved in belter emplioyes
3. CONSTRUCT variows HE policies fir an_oroinizafion of veur chaice
. DEFINE daasmic approach tewands Humon Besource activities mid praciices
e ;— EI.-‘:]IPBI;TAIFFH? II:!EJT:'ﬁI:;!;r“{!b:WIk firr hest practices.
q ' Lbpeel Elechve 2 2l " & CLASSIFY the practices according o the medustry and sub sectars of the ushosiey.
B | PetPrsboes M HEME ey iouies 4. COMPPARE ind DETERMINE various skill sets required at Himan Resouree Sestion.
. TLAN gaunvey of varoas mdestre ind DEVELOP a trend analysiz of Human Resouree Hear
— PPraciices.
. DRESCRIBE the stmchire of mslarn days Logistics,
2 BEXPLAIM the key concepts ol Supply Chain Management arsl the — driving forees
comdemporiny Supply Chaie Mamiganenl,
. o - o “ I "IDEWTIFY the varsous flowe i real weards! supply chatns ond Leeistics. IDSCREIRE the
40173 DSCK [.ﬂﬁl._lft[:gﬁ_l'mm an EF'I:'.I"I'EE‘! Ciee {3C) mmpertance af docementationg ! ik =
o i 4, NCOMPARE and CONTRAST push and pull siratemes in Supply Chiin Marsoement. ANATYSE
the impact of trocking system Bnkage in Logistics.”
5 EXTLAIN the kev Operational Aspects af E Procuremenl,
L 6, DEVELOP a framework for e-{ogistics
1. DEFINE indusiriad revolutions and it different aspects.
L. EXPLAIN the role of lechnology pillars of Indusicy 4.0
ey . 1. DEMONSTREATH the uze of dato in elfeactive decizion mnking.
A4 0SCM | Indusaey 4.0 ?:]E;‘:_t i 4. TTLLUSTRATE the need of eyber physical syster for sustsinable competitive sdvantage "
: ' §, EXPLAIN the challenpes filced by varous mdiostres m Wl fletge implementition of ndustry 4.
i

FEVELOF & fimmework for any arganizstion using bse of Smor Indusiry Boadiness Index
Progeesed by Singapoe EDE




Program Name: MCA

Year 2022-23

MCA (2020 Pattern)

Semester |

Course
Code

Course Mame

Course Outcome

IT-11

lava Frogramming

Col Understand Basc Concepts of G0OPS, Java, Inhentanos, Package. (dnderstand)

CO3: Undersiand Exception hendling, arroys and Stengs and molt-thréading in Java (Undorstand. |
Q03 Understand collacton framawark (Understand|

CO4: Develop GUI using Abstract Windows Toalkib (AWT) and event handling {Apply]

CO5: Develop Wab application using ISP and Serdlat, JOBC (Apply]

IT-12

Data Structure and Algorithims

COL: demonstrabe linear data structures hrked s, stack and queve (apply]
C02Z: Implemeant tree, graph, hash table and heap dste stroctures (apply)
CO3: apply brute force and badckbracking techninees (apply )

G4 demonstrate gresdy and divide-conguer approaches (apphy )

CO5: implement dynamic programming technkgue {apglyy

IT-13

Chject Ortented Software
Engineering

C01: Distinguish different process medel for 2 seftware developrment. ([ Understand )

C0Z. Design software requirsments specification salution for & given problem definitions of a sofware system
{Analyze)

CL3; Apphy software engnasring analyss/desgn knowlodon to sugoast selufions far simuls ted problems
[Analyze)

C04: Design wser interface layvaut for different types of apploations (Apply)

C05: Pecognize and describe curmrent beends in software snginesring (dnderstand}

IT-14

Crperating Systems Concepts

IT-15

Metwork Technologies

DA solve shell scriphng probbers (Apply)

C01: Understand structure of 05, process management and synchronization. (Understand]
C0Z: Understand malblcobe and mulbprocessing 05, {Understand )

G033 euplain Realbime and embeddsd OGS [Linderstand )

CO4: understand Windows 2nd Linux O5 fundamentals and administration. [Drderstanid)

COE: WUnderstand the basic cancepts of Computer Metwork, and principle of leyering {Understand}

CO2 fapky the erroe dekschon and. carrectinn technigues used in dats tracsmesion [Spahed

O3 Apply 1P addressing schemes and sub netting (Applyd

C0d: Linderstand the cancept of routing probacals, Application layer proteocs B Metwark Sacurity Understand )
CO5: P.IJE!' the sgcket programming Daslcs o creéate a simple chat application 'i_F'-F"F'l'f:l

IT-11L

Practicils

SO Demoiabrate Collaction Mrameawark (Apply )
202 Omealop GUT using awt and swing [Apply)

CO3: Develop Web applcation using 15F and 5E|"|'|EIZ.- IDBL (Apply) 'y

O5-1

Wordpress

COd: haply Data Structure to solve problems wsing lavaScnpt [hpp_l],l_; o
CO1:UnderstancWord Press as 2 content manzgoment system iCHE}Eunder':l'anrJ:I =
COZ: Understand Web pages, Images, Themes, Widgets, admin panel et (Understand) | =

C03: Lndargtand ueers and redes inowardprase admin panal{ndarstand ) flE

COd: Develop & wordpreds waebsite (Apply ) L EE

COS: Using soclal media links, farms, blegs in wordpress sike (Apply} 5l

05-1

Cisuite

01 Understand Gsuite applications (Linderstand ) -
CO2: Jnderstand Fetures in Google dassropm |, Google meer, Geegle calerdar, Goog;le docs etcilinderstandl:
CO3: Devalop Geegla Calandar{apphis

£0 4 ; Submit sedgnments , Forms otcin aopgle dassroom (Applyd

i TTCH

Mini Priogect

| CO1: Create warking progect using tools and technigues learnt In this semester (Craate|

- —
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DESCRIBE the key ferms associated with the Strategies ol marketing,

2 COMPARE and CONTRAST vaious approaches to pricing for o real vworkd morketing olfering in
Sibicol Elective bl maral and ol madkete
406 RABM | Rumal Mucketing 1 I.“E'.F-Ih iy 3. DEMONSTRATE im understanding ol Framesork of [MC !
: 4, BXAMINE the variops distibuion Strcegics of 2 rel-world marketing offernng

k] EXPLATN the rising organizFed il retdling, malls & Covermment imidanes [

6 DESIGH the Promotin Simlggy in nival marketing

. IDENTIFY KMOWLEDGE amsociated and represcnl il by dogieal sequence s plan a stmiegy 1o
salve given problem

2. UHNDERSTAND Al's fundamental concopts and mcthods.

Acrteficl [ntelhgence in Subyeet Core (S0 i APPLY warieus mochine learming algonthmes oo stroctuned i s develop maching leaming
404 BA ; g :
Bamsiness Applicetions {ourse mndelz_

4. ADDURE ndvaneed Datn ANALYSES SEILLS (hroagh algorithin and search processes.

5. BELECT legical urd functinnol process fo develop the mindel

. CREATE SOLUTIONS for various busingss problems using Al eclmicpues

. DIESCTIBE the key concepts moe-commernie analviies.

1 DEMOMSTRATE thevse of annlyiics todnive profimbality throughout the eeganization, and aeross
the enlire custoaner expernmiee aind lifecyale

; 1, TEOLYE the unidque problems in g-commeres, sl wansfoam dato inlo betler decisioos and
409 RA B Comimerce Analytics - | Sobject Elactive CURLERCT expericnogs, |
i {5E) Courss A, MSCOYER high-valoe Dssghes via dashboasds and visealization,

i, DEVELOPManalyical approsches o anpiove commncres macketing and odveriasing, umbersind
custorner behavion, incroiss conversion rtes, siraygthen Toyaliv, esprimize meghandizing nnad
praduct mix, streamling transactions, opticese product mi ond sccnmiely atinbite soles,

&, FORMULATE the rght tnaltics driven sicalegy for eparmemnence businesaek,

DR. MOONJE
INSTITUTE




Semester |l

T-21

[T-22

Pvibon Progranuming

CO1: Understand Demenstrate the concepts of python and modular programmingUnderstand}
CO2: Apply the concepts of concumency cantrpl in pethon (Apply)

CO03: Sphve the reak-life probbems using ehjsct-orented conespts and pythaon libraries (Apply}
CO4: Darnenstrate the concept of [0, Excaptian Handling, databage (Appiy)

£1015; Analyze glven dataset & appiy the data analyvsis concepts & data visualizaticn, [Analyze)

Soflware Project Management

C01; Understand tha process of Spftware Froject Managemont Framewaork and Apply edtimation Lechnigues.
[Apply

COZ: Laarn the philesephy, prncipbes and Ifecycl of an agile project. [Lnderstand)

C03: Demonstrate Agile Teams and Taalz and Apply agile project constraints and trade-offs for estimating
project size and schedule (appe)

C04; Explain Project Tracking &nd Interpretation of Progress Report (Understand?

CO5;: Analyze Problem statemant and evaluate Lser Storas {Analyre)

MT-=21

Optimzation Technigques

IT-23

Mclvanced Internet Technologies

01 Understand the rala and [II"|I'IE||:I|E5 of optimizabon technlgues In business warld (Lindersand
C02: Bemonstrate specific aptimizatan technique for effective deosion meking (Apply )

OO Apply the aptimizaton Echnigquas in Busifness anyivammenis (A
Co4; Nlustrate and infar for the business soenana (Anzlyzae)

I:l:l'l '|:lll|:|II‘IE tha EIHII: IEI:IH:EP'I!'. Elf .l'-'l.l:|'|'H'.'IICE ]I1I‘.EI'I"IEI: Tb:hl'lll'.‘-h]-g'll‘.'!. (Under!i.tand}

COE Pasign appropriabe eser intertaass and impigments webpage bassd on given prablem Statement [Apply)
CO3: Implement conoepts and methods af NodalS (Apply]

CO4: Implement concepts and methods of angular {apoly]

CO5: Auild Dynamic weab pages using server-side PHP programming with Database Connectivity {hppl:,l_l !

IT-24

Advanced DBRMS

O Dasgribe the core condapls af DEMS ard varous databasas used in real EI[.'IFIHIZEIHEII'IE I:UI'Id-E-."EtBI"Id:I

C22: Deslgn relatbonal database wsing E-R model and mormalizetion (Apply)

C33: Demonstrate XML databaze and nonprocedural struchu ral query languages for data access (Apply}

0 Explain concepts af Parallsl, Distribubed and Chject-Driented Databases B thair applscations (Understand )
CO5 Apply transaction management, recovery management, backep and securlty - privacy conpepts for
datahase applications [Apply)

IT-Z1L

Practicals

COL: implement python programming cencepts for solving real Ife problemis. [ARpply)
Co2: Implament Advanced Internet Technalogias (Apphd

0513

Big Data Aralylics

O imderstand Big Data, characterstics ard in Che real world
Cik  Understand applications ogf Big Data
C03 :Ibderstand by daka technalogies

0S4

Aptitude Traimmng |

C :Understand and practice guantitative aptitoda
CO2 sUnderstand and practice Lagical reasoning

003 sUnderstand and practice verbal reazaning

Co4 :Understand differant placemant prackice tachnigues

ITCZI

Mini Project

CO: Create working graject using oals and techmidgues beacnk in LThis sermesiar [CI‘EHTE]

Semester I

IT-31

Mobile Application Development

CO1: Understand Various Mobile Application Architectures, {(Understand)

CO2: Apply different bypes of widpets and Layvouts. (Applyl

CO3: Describe Web Services and Web Views in mobile applications, { Understand)
CO4: Implement data sionng and retreval methods in andromd. {(Apply)

CO35: Demaonstrate Hybrid Maobile App Framework, (Applyy

IT-32

Diata Warehousing and Data
Mining

o
A
C01: Understand Data warchouse coneepts, architectire and models {Understand) = (113
CO2: Lewrn and understand technigques of preprocess mg on varions kmds of data (Understand} i
CO3; Apply aszociation Mining and Classification Techniques on Data Sets {Apply) "%
COd; Apply Chustering Technigués and Web Mining on Data Sets (Apply R
L5 Undersiand other-approaches of Data mimng (Understand)

IT-33

Bofteenre Testine and Cuality

0] Undersiand the role of softvare auality assureace in contribuling 1o the eTicwent delivery of



IT-34

AEsufance

soliware solutions, {Understami)

CO2; Demonstrate specile software tests with well -defined objectives and targas. (Apply)

COA: Apply the selftware esting echmgques i comimercial enviromments. (Appha

COd; Congtruct test sirpiegics and plans for seftware testing. {Analyze)

COr Demonstrale the nzage of sofiware testing tools for test effectivencss, eficicncy & coverage

(Apply]

Enowledpe Represeniation and
Artificial Intefligence: ML, DL

C0}: Understand basic boilding hlﬁEE:_H[‘"_.-"l:rHﬁciai-]nté;lhgcnm and Knowledge Representation.
{Understand)

CO: Apply Propesilional Losie Tor knowledge representation. (Appiy)

CO3: Design varions models based on Machine Learning methodology {Apply)

COd: Design warious models based on Deep Leaming methodoleey (Apply)

CO4: Understand varions hardware and software aspect vsed for Al and s application. {Understamd)

IT-35

Cloud Computing

L0k - Describe the concepts of Clond Compuling and its Service Modelsds Deplovment Models.
{ITnderstand)

CO: Classify the tvpes of Virlishzation. (Undersiand)

T3 : Describe the Cloud Mamagernent and relate Clowd 1o SOA, {1Inderstznd)

COd: Inteepwat Architecture and Pharrell Programing of Cloud Computing. {Apply)

COxE: Demonstrate progtical implementation of Cloud computing. (Apply)

I'T-41

Bevips

Semester IV

CO1 - deseribe the evolation of fechnoleey & timeline { Understand
COY- explain Inteoduction to varions Devops platfrms (Rememberd
C0A: demonstrate the building components £ hlocks of Devops and pain an ingight of the Dievopy
Architectore. (Understund}

COd s apply the knowladgs gain about Devops approach across vavious dormains {Apply]

COxE: buld DevOps application {Apply)

B4

T4l

PP amd OFB

I'rovject

CO1: Describe and analyze the mieractions between multiple aspects of management, (Understand)
C0 20 Analyze the role of planming and decision making in- Crganization ¢ Anilyze}

CO 3 Jusiify the role of leadership qualities; Motvation and Team Building. (Analyze)

OO - Anadvee stress managemend awd conlTict management CAnalyee)
Lur3: Desenbe Personality and Indivitual Behavisr (Undergiand

0 Create working project using toaks and Lee hmiques learnt in the programme {Create)




Skills Development Component

TheUniversityhasprescribedaseparate dcreditweightageonskilldevelopment.

Sr.No.

Course
Code

CourseName

CourseQutcomes

NA

Softskills
[Offered mSemesterdl)

|. ToStrenglhengrammaticalbascaiEnghishen
mmnicatien

1. TomproveoralandspokencommunicationmdiiTerenisitu
Ations

3. lmproveandrefmenon-
verbalandwrittenEnglishcommunicationskills

4. Buildandpracticegoodpresentationskills

5. Teumderstandand buildielecommunicationandelectromiceo
mmunicationskills

6. Teintroducesel-managementandteammanagement
CONCERLS

NA

CorporateSocil
Respansibility
{CHTeredinSemester] V)

|. Todevelopanunderstanding forcorporatecitizenshipandsust
ainabilityfrom businessperspective,

2. Tolearmhowiosirategicallymanage CSRwithinyourorga
nization.

3. Toundesstandhowtoumproveyourcompany s
sustainabilitvperformance

TheUniversitvhasalsointroducedadditio

nakoursesonHumanRightsand CyberSecurity

sSr.No. cé}:;:_u CourscName CourscQuicomes
1. Tointroducebasiceoneeptso HumanRighis
HumanR.ightsEducalionl- l Tqu1dﬁstmdp :rf—‘:p::-::tiv:mﬁ'ighrﬁandﬂptim
: 3. Tointreducetermminologyofvariouslegalinstrunents
Introduction to . .
1 191 H Richteand Duties 4. Tolnroducehistoryofhumanrights
HUman ]g an [ [ =} . i A i 4
(Semester]) i TEILTLD\’-']J-ID.‘.'IEIDrIEIHUML":.!d Nla'.lu?nmli']mﬂers
fr. Toknowvariousrighis,duries; limitationsandfinalpro
VISHING.
1. Tointroducehasiceoncepts
2. ToknowaboutTnternationalandnationalstandardsofhu
Human Rights 11- manrights ofwomen andchildren.
Human rights 3, To learn various concepts and provisions related
2 291 |ofvulnerable tosociallvandeconomicallydisadvantagedandvulnerable
anddizadvantaged ETOLPS
groups{ Semesterll) 4, ToknowhumanrightsinlndianContext,cnforcement
3. Tounderstand HumanrightsviolationandInd ianPolity
b. Tounderstandrolenfadvocacyoroups
CyberSecuriiyl- l. Tounderstandbasicnetworkingeoncepls
5 152 Pre-reguisitesin 2. Tounderstandinformationsecurityconeepts
Informationand™Nctwork . Tounderstandsecuritythreatsandvulnerabilities

Seumitﬂﬁcmnstgﬂ}

3
4. Tounderstandconeeptsoferyptographyandencryption




Course

s\, CourseName CourseChufcomes
Cuode

Cvbersecurityll- |. Tomtroduceseour tymanagementpractices

i 193 Pre-reguisitcsin I Tounderstandsecuritylaws 1 PR

- Informat ionandNetworle |3, Tounderstandsecuritystondards

Securiy Semesierll) 4. Tokmowconceplsofsecurityaudit
= . |. Tounderstandusermanagemeniandaccesscontm]
Cyber Securty 11- 43 £ o
ARG el "I:nunﬂn:mtnndn:-n |1C|:|1lnncl13.-'].:u:5.nf_'ﬁ rewalls .

5 392 kit 1, Tounderstand VPN andmultimedianctworkssccurnity
' _ 4. Toknowvariouscomputingplacipnms
GpisIth 5, Tounderstande ludtechnologvandsecurity
Cwvher Sccurty IV - I Tounderstand Securiry ArchitecturesandModels

- 492 Syvsiemand Application 2. Toknowsystemsecurity-desktop.email web database

T [Security 3, Tounderstand OS5 securd y

[ SemesterTV) 4. Tounderstandwirglessretworksandszcurity

ctor .
D s
' Hashih
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